References

Aaker, D. A. (1996). Building Strong Brands. Free Press.

Adhalul Ade Laila, Rizky Eka Febriansah, & Sukomono, R. A. (2025). The Influence of Online Customer
Review, Promotions, and Product Quality on the Purchasing Decisions of Gen Z Consumers
(Study on the Originote Skincare Products). Indonesian Interdisciplinary Journal of Sharia
Economics (1JSE), 8(2), 5535-5553. https://e-

journal.uac.ac.id/index.php/iijse/article/view/6388

Adeoye, M. A. (2024). Mastering the basics: A guide to research methodology for effective writing and
publication. Chalim Journal of  Teaching and Learning, 4(1), 30-41.
https://doi.org/10.31538/cjotl.v4i1.1345

Afifah, S., Mudzakir, A., and Nandiyanto, A. B. D. (2022). How to calculate paired sample t- test using
spss software: from step-by-step processing for users to the practical examples in the analysis
of the effect of application anti-fire bamboo teaching materials on student learning outcomes.

Indonesian Journal of Teaching in Science, 2(1), 81-92.

Ahmed, A. M. D.R. Q., & Taha, A. M. D. H. A. (2022). Assessing the Impacts of Consumer Awareness on
Consumer Purchase Intention with Moderating Role of Product Label: Evidence from Consumers

of Iragi Manufacturing Firms. AgBioForum, 25(1), 193-202.

Ahmed, S. K. (2024). Research methodology simplified: How to choose the right sampling technique
and determine the appropriate sample size for research. Oral Oncology Reports, 12(100662).

https://doi.org/10.1016/j.00r.2024.100662

Aisah, I. N., & Wahyono. (2018). The Influence of Store Atmosphere, Product Knowledge and Brand
Image Toward Purchase Decision Through Word of Mouth. Management Analysis Journal, 7(2),

189-200. https://doi.org/10.15294/maj.v7i2.23858

Albari & Safitri, I. (2018). The Influence of Product Price on Consumers Purchasing Decisions. Review

of Integrative Business and Economics Research, 7(2), 328-337

Alem, D. D. (2020). International journal of academic research in education and review.

Www.academicresearchjournals.org, 8(1), 1-27. https://doi.org/10.14662/IJARER2020.015

39


https://e-journal.uac.ac.id/index.php/iijse/article/view/6388
https://e-journal.uac.ac.id/index.php/iijse/article/view/6388
https://doi.org/10.31538/cjotl.v4i1.1345
https://doi.org/10.15294/maj.v7i2.23858

Altunisik, N., Tetik, B. K., & Mete, B. (2020). Evaluation of awareness regarding skin moisturisation and

moisturiser usage frequency in individuals over 65 years of age. Australasian Journal on Ageing,
39(4). https://doi.org/10.1111/ajag.12857

Annur, C. M. (2022). Serum, produk skincare lokal paling banyak disukai perempuan Indonesia.

Katadata. Retrieved March 16, 2025, from https://databoks.katadata.co.id/produk-

konsumen/statistik/24d8c62678c4c46/serum-produk-skincare-lokal-paling-banyak-disukai-
perempuan-indonesia

Asenahabi, B. M. (2019). Basics of Research Design: a Guide to Selecting Appropriate Research Design.

International Journal of Contemporary Applied Researches

. 6(5), 76-89.
https://www.researchgate.net/publication/342354309

Ateke, B. W., & Didia, J. U. D. (2018). Consumer knowledge and purchase intention of healthcare

product consumers in Rivers State. International Journal of Business and Law Research, 6(1), 1-
7.

Ayu Chrisniyanti, & Chung Tin Fah. (2021b, February 8). THE IMPACT OF SOCIAL MEDIA MARKETING
ON PURCHASE INTENTION OF SKINCARE PRODUCTS AMONG INDONESIAN YOUNG ADULTS.

Eurasian Publications. https://eurasianpublications.com/

Blattberg, R. C., & Neslin, S. A. (1990). Sales Promotion: Concepts, Methods, and Strategies. Prentice
Hall.

Borrego-Sanchez, A., Sainz-Diaz, C. |., Perioli, L., & Viseras, C. (2021). Theoretical Study of Retinol,
Niacinamide and Glycolic Acid with Halloysite Clay Mineral as Active Ingredients for Topical Skin
Care Formulations. Molecules, 26(15), 4392. https://doi.org/10.3390/molecules26154392

BPOM. (2022). "Laporan Industri Kosmetik dan Perawatan Pribadi." Badan Pengawas Obat dan
Makanan.

Buil, I., de Chernatony, L., & Martinez, E. (2013). Examining the role of advertising and sales promotions

in  brand equity creation. Journal of Business

Research, 66(1), 115-122.
https://doi.org/10.1016/j.jbusres.2011.07.030

Capital, F. (2025). Cosmetic product categories Exploring the World of Skincare: A Guide to Cosmetic

Product Categories - FasterCapital. FasterCapital. https://fastercapital.com/content/Cosmetic-

40


https://doi.org/10.1111/ajag.12857
https://databoks.katadata.co.id/produk-konsumen/statistik/24d8c62678c4c46/serum-produk-skincare-lokal-paling-banyak-disukai-perempuan-indonesia
https://databoks.katadata.co.id/produk-konsumen/statistik/24d8c62678c4c46/serum-produk-skincare-lokal-paling-banyak-disukai-perempuan-indonesia
https://databoks.katadata.co.id/produk-konsumen/statistik/24d8c62678c4c46/serum-produk-skincare-lokal-paling-banyak-disukai-perempuan-indonesia
https://eurasianpublications.com/
https://doi.org/10.3390/molecules26154392
https://doi.org/10.1016/j.jbusres.2011.07.030
https://fastercapital.com/content/Cosmetic-product-categories-Exploring-the-World-of-Skincare--A-Guide-to-Cosmetic-Product-Categories.html

product-categories-Exploring-the-World-of-Skincare--A-Guide-to-Cosmetic-Product-

Categories.html
Chandon, P., Wansink, B., & Laurent, G. (2000). Journal of Marketing, 64(4), 65-81.

Chrisniyanti, A., & Fah, C. T. (2022). THE IMPACT OF SOCIAL MEDIA MARKETING ON PURCHASE
INTENTION OF SKINCARE PRODUCTS AMONG INDONESIAN YOUNG ADULTS. EURASIAN
JOURNAL of SOCIAL SCIENCES, 10(2), 68-90. https://doi.org/10.15604/ejss.2022.10.02.001

Daniel WW, Cross CL. Biostatistics: a foundation for analysis in the health sciences. tenth ed. New York,

NY, USA: John Wiley & Sons; 2018.
DelVecchio, D., Henard, D. H., & Freling, T. H. (2006). Journal of Retailing, 82(3), 203—-213.

Ebrahim, R., Ghoneim, A,, Irani, Z., & Fan, Y. (2016). Journal of Marketing Management, 32(13-14),
1230-1259.

Euromonitor International. (2025). Skin care in Indonesia. https://www.euromonitor.com/skin-care-

in-indonesia/report

Firdaus, F., Zulfadilla, Z., & Caniago, F. (2021). Research methodology : Types in the new perspective.
Manazhim, 3(1), 1-16. https://doi.org/10.36088/manazhim.v3i1.903

Fitriana, A., Afifah, N., & Mustaruddin. (2024). Explaining local brand skincare purchase intention in

Indonesia. Enrichment: Journal of Management, 14(2), 1-10.

GEOVINNA, 0., & SU, L. H. (2021). UNIVERSITY OF ECONOMICS AND LAW FACULTY OF ECONOMICS
AND BUSINESS. http://repo.darmajaya.ac.id/7376/1/0.%20COVER.pdf

GlobalData. (2022). Indonesian skincare market to grow at 8.9% CAGR through 2026.
https://www.globaldata.com/media/consumer/indonesian-skincare-market-grow-8-9-cagr-

2026-forecasts-globaldata/

Hellier, P. K., Geursen, G. M., Carr, R. A., & Rickard, J. A. (2003). European Journal of Marketing,
37(11/12), 1762—-1800.

Ho Nguyen, H., Nguyen-Viet, B., Hoang Nguyen, Y. T., & Hoang Le, T. (2022). Understanding online
purchase intention: the mediating role of attitude towards advertising. Cogent Business &

Management, 9(1). https://doi.org/10.1080/23311975.2022.2095950

41


https://fastercapital.com/content/Cosmetic-product-categories-Exploring-the-World-of-Skincare--A-Guide-to-Cosmetic-Product-Categories.html
https://fastercapital.com/content/Cosmetic-product-categories-Exploring-the-World-of-Skincare--A-Guide-to-Cosmetic-Product-Categories.html
https://doi.org/10.15604/ejss.2022.10.02.001
https://www.euromonitor.com/skin-care-in-indonesia/report
https://www.euromonitor.com/skin-care-in-indonesia/report
https://doi.org/10.36088/manazhim.v3i1.903
http://repo.darmajaya.ac.id/7376/1/0.%20COVER.pdf
https://www.globaldata.com/media/consumer/indonesian-skincare-market-grow-8-9-cagr-2026-forecasts-globaldata/
https://www.globaldata.com/media/consumer/indonesian-skincare-market-grow-8-9-cagr-2026-forecasts-globaldata/
https://doi.org/10.1080/23311975.2022.2095950

Hutter, K., Hautz, J., Dennhardt, S., & Flller, J. (2013). Journal of Product & Brand Management,
22(5/6), 342-351.

Imbayani, I. G. A., & Gama, A. W. S. (2018). The Influence of Electronic Word of Mouth (E-Wom), Brand
Image, Product Knowledge on Purchase Intention. Jurnal Ekonomi & Bisnis JAGADITHA, 5(2),
145-153. https://doi.org/10.22225/jj.5.2.813.145-153

Keller, K. L. (2001). Marketing Management. Prentice Hall.

Kotler, Philip dan Gary Armstrong, 2012. Principles Of Marketing, Edisi 14, New Jersey: Prentice-Hall
Published

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson.
Macdonald, E. K., & Sharp, B. M. (2000). Journal of Business Research, 48(1), 5-15.

Majid, A. A., & Riyanto, S. (2020, June 8). The influence of buy 1 get 1 promotion on the sales of

products in consumer attraction power. Mercu Buana University.

Mankar, S. and Vaidya, S. (2024). Review on Face Serum. Asian Journal of Pharmaceutics, 18(03).

https://doi.org/10.22377/ajp.v18i3.5626

Market Research Indonesia. (2024, April 27). Understanding market segmentation in the Indonesian
skincare industry. Indonesia. https://www.researchinindonesia.com/insight/market-

segmentation-in-indonesia-skincare-industry?utm_source=chatgpt.com

Martowinangun, K., Sri Lestari, D. J., & Karyadi, K. (2019). Pengaruh Strategi Promosi Terhadap
Peningkatan Penjualan Di Cv. Jaya Perkasa Motor Rancaekek Kabupaten Bandung. Jurnal Co

Management, 2(1), 139-152. https://doi.org/10.32670/comanagement.v2il1.162

Ndubisi, N. O. (2005). Marketing Intelligence & Planning, 23(1), 48-61.

Pakan, E. D., & Purwanto, S. (2022). Pengaruh beauty influencer dan kualitas produk terhadap
keputusan pembelian produk facial wash garnier di surabaya. Scientific Journal of Reflection :
Economic, Accounting, Management and Business, 5(3), 764-772.

https://doi.org/10.37481/sjr.v5i3.535

Pandey, J., Muenkid, S., Jivasantikarn, N., Chaisiriwongsuk, A. J., & Inthaklhan, Y. (2021). IMPACT OF
COUNTRY OF ORIGIN EFFECT (COE) ON CONSUMER PURCHASE INTENTIONS: A CASE STUDY OF

42


https://doi.org/10.22225/jj.5.2.813.145-153
https://doi.org/10.22377/ajp.v18i3.5626
https://www.researchinindonesia.com/insight/market-segmentation-in-indonesia-skincare-industry?utm_source=chatgpt.com
https://www.researchinindonesia.com/insight/market-segmentation-in-indonesia-skincare-industry?utm_source=chatgpt.com
https://doi.org/10.32670/comanagement.v2i1.162

COSMETIC PRODUCTS IN LAMPANG, THAILAND. ASEAN Marketing Journal, 12(2).
https://doi.org/10.21002/amj.v12i2.12897

Perwitasari, A. (2019). "Skincare: Perawatan Kulit dan Tren Kecantikan Terkini." Jurnal Kecantikan

dan Perawatan Kulit, 5(2), 78-90.

Ramadayanti, F. (2019). Peran Brand Awereness terhadap Keputusan Pembelian Produk. Jurnal Studi

Manajemen Dan Bisnis, 6(2), 111-116. https://doi.org/10.21107/jsmb.v6i2.6690

Rao, A. R., & Monroe, K. B. (1989). The effect of price, brand name, and store name on buyers'
perceptions of product quality: An integrative review. Journal of Marketing Research, 26(3),

351-357. https://doi.org/10.1177/002224378902600305

ReportLinker. (2025). Indonesia cosmetics market report - Q1 2025.
https://www.reportlinker.com/dlp/788b63e42a75ee59022d729111e29327

Rodgers, E. (2023). Skincare Statistics and Trends in 2023. Drive Research.
https://www.driveresearch.com/market-research-company-blog/skincare-statistics-and-

trends/
Romaniuk, J., & Sharp, B. (2004). International Journal of Market Research, 46(4), 439-456.

Ronauli, L. N., & Indriani, F. (2020). Analisis Faktor-Faktor yang Mempengaruhi Preferensi Konsumen
Terhadap Keputusan Pembelian Obat Generik (Studi Pada Konsumen di Apotek Kimia Farma
Pandanaran Kota Semarang). Jurnal Sains Pemasaran Indonesia (Indonesian Journal of

Marketing Science), 19(3), 159-174. https://doi.org/10.14710/jspi.v19i3.172-187

S. A, Sawaki, I. A., Octora, Y., & Primadi, A. (2020). The Influence of Brand Awareness, Brand Image on
E-Wom Mediated By Brand Trust in the Airasia Refund Process During Covid-19 Pandemic in

Jakarta 2020. Global Research on Sustainable Transport & Logistic, (Grostlog 2020), 458—466.

Sanadi, R., & Deshmukh, R. (2022). The effect of Vitamin C on melanin pigmentation — A systematic
review. Journal of Oral and Maxillofacial Pathology, 24(2), 374,
https://doi.org/10.4103/jomfp.jomfp_207 20

Sanny, L., Arina, A., Maulidya, R & Pertiwi, R. (2020). Purchase intention on Indonesia male’s skin care
by social media marketing effect towards brand image and brand trust.Management Science
Letters, 10(10), 2139-2146

43


https://doi.org/10.21002/amj.v12i2.12897
https://doi.org/10.21107/jsmb.v6i2.6690
https://doi.org/10.1177/002224378902600305
https://www.reportlinker.com/dlp/788b63e42a75ee59022d729111e29327
https://www.driveresearch.com/market-research-company-blog/skincare-statistics-and-trends/
https://www.driveresearch.com/market-research-company-blog/skincare-statistics-and-trends/
https://doi.org/10.4103/jomfp.jomfp_207_20

Siti Norazizah, & Susi Evanita. (2025). THE INFLUENCE OF TIKTOK’S USES AND GRATIFICATION
DIMENSION ON PURCHASE INTENTION FOR SOMETHINC SKINCARE PRODUCTS IN INDONESIA
THROUGH CUSTOMER ENGAGEMENT AS AN INTERVENING VARIABLE. Journal of Management :
Small and Medium Enterprises (SMEs), 18(1), 581-597.
https://doi.org/10.35508/jom.v18i1.20615

Statista. (2025). Distribution of beauty and personal care market sales in Indonesia from 2021 to 2029,
by channel. Retrieved March 16, 2025, from
https://www.statista.com/forecasts/1206462/indonesia-sales-distribution-beauty-and-

personal-care-market

Statista. (2025). Revenue of the skin care industry in Indonesia 2021-2030. Retrieved March 16, 2025,

from https://www.statista.com/forecasts/1214255/indonesia-revenue-skin-care-market

Thappa, D., & Malathi, M. (2013). Systemic skin whitening/lightening agents: What is the evidence?
Indian  Journal of Dermatology Venereology and Leprology, 79(6), 842.
https://doi.org/10.4103/0378-6323.120752

Tjiptono, Fandy. 2010. Strategi Pemasaran, Andi, Yogyakarta.

The Procter & Gamble Company. (2009). Gender differences in attitudes and practices toward body
skin care. Journal of the American Academy of Dermatology, 60(3), ABSS5.

https://doi.org/10.1016/j.jaad.2008.11.383

Thomson, M., Maclnnis, D. J., & Park, C. W. (2005). The ties that bind: Measuring the strength of
consumers’ emotional attachments to brands. Journal of Consumer Psychology, 15(1), 77-91.

https://doi.org/10.1207/s15327663jcp1501_10

VTITimes. (2025). Indonesia’s Skincare Market Continues to Thrive with Surge in Serum and Mosturiser
Sales. (2025, February 3). VRITIMES - Press Release Distribution Service.
https://www.vritimes.com/sg/articles/18b82fa7-27d2-11ef-ae09-0a58a9feac02/194d7915-
ele5-11ef-aac4-0a58a9feac02

Waluyan, S. (2024). Report: Indonesian  Skincare = Market  Analysis.  Ycp.com.

https://ycp.com/insights/whitepaper/indonesia-skincare-industry-success

Wang, C,, Liu, T., Zhu, Y., Wang, H., Wang, X., & Zhao, S. (2023). The Influence of Consumer Perception

on Purchase Intention: Evidence from cross-border E-commerce Platforms. Heliyon, 9(11),

44


https://doi.org/10.35508/jom.v18i1.20615
https://www.statista.com/forecasts/1206462/indonesia-sales-distribution-beauty-and-personal-care-market
https://www.statista.com/forecasts/1206462/indonesia-sales-distribution-beauty-and-personal-care-market
https://www.statista.com/forecasts/1214255/indonesia-revenue-skin-care-market
https://doi.org/10.1016/j.jaad.2008.11.383
https://doi.org/10.1207/s15327663jcp1501_10
https://www.vritimes.com/sg/articles/18b82fa7-27d2-11ef-ae09-0a58a9feac02/194d7915-e1e5-11ef-aac4-0a58a9feac02
https://www.vritimes.com/sg/articles/18b82fa7-27d2-11ef-ae09-0a58a9feac02/194d7915-e1e5-11ef-aac4-0a58a9feac02
https://ycp.com/insights/whitepaper/indonesia-skincare-industry-success

€21617. https://doi.org/10.1016/j.heliyon.2023.e21617

Weismueller, J., Harrigan, P., Wang, S., & Soutar, G. N. (2020). Influencer endorsements: How
advertising disclosure and source credibility affect consumer purchase intention on social media.

Australasian marketing journal, 28(4), 160-170.

Yehuda, M., & Hadiprawoto, T. R. (2024). Analisis Pengaruh Strategi Marketing 4.0 Pada Intensi
Pembelian Dan Peran Moderasi Kategori Produk. Journal of Economic, Bussines and Accounting

(COSTING), 7(3), 6334—-6335. https://doi.org/10.31539/costing.v7i3.9059

Yoo, B., Donthu, N., & Lee, S. (2000). Journal of the Academy of Marketing Science, 28(2), 195-211.

Zhang, X., Tao, H., Deng, Y., He, X., Zhang, Z., Zhong, L., & Wen, Y. (2024). Efficacy and safety of a
panthenol-enriched mask for individuals with distinct impaired skin barrier subtypes. Journal of

Cosmetic Dermatology, 23(6), 2109-2116. https://doi.org/10.1111/jocd.16231

Zhang, Y., Deng, J., & Xu, Y. (2017). The Effect of Different Price Promotion Ways on Consumers’
Purchasing Intention. American Journal of Industrial and Business Management, 07(10), 1192—

1208. https://doi.org/10.4236/ajibm.2017.710085

45


https://doi.org/10.1016/j.heliyon.2023.e21617
https://doi.org/10.1111/jocd.16231

