References

Abera. (2021). Why consumers don't walk their talk the moderation effect of availability and price
between green intention and buying behavior. Academy of Marketing Studies Journal, 25(4),
1-9.

Acquah, J.B., Amissah, J.G.N., Affrifah, N.S., Wooster, T.J. & Danquah, A.O. (2023). Consumer
perceptions of plant-based beverages: The Ghanaian consumer’s perspective. Future Foods,
7, 100229.

Adekoya, D. O., & Laksitamas, P. (2024). The impact of gender on consumer buying decision process
towards online shopping: A study of Thai consumers. International Journal of Business
Performance Management, 25(1), 128-146.

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and Human Decision
Processes, 50(2), 179-211.

Ajzen, |., Fishbein, M., Lohmann, S., & Albarracin, D. (2018). The influence of attitudes on behavior.
The handbook of attitudes, volume 1: Basic principles, 197-255.

Alexander, F., & Buntoro, G. G. (2023). The influence of brand experience on willingness to pay a
premium price mediated by brand love in the case of generation Z on Zoom. /Buss
Management, 11(1).

Alexandridis, D., Kleisiari, C., & Vlontzos, G. (2024). Consumers’ behavior toward plant-based milk
alternatives. Proceedings, 94(1), 60. https://doi.org/10.3390/proceedings2024094060
Aminah, S., & Utama, Q. D. (2025). Pengaruh rasio kacang pistachio dan air terhadap karakteristik sari

kacang pistachio. Jurnal Edukasi Pangan, 3(3), 11-20.

Apdini, T., Al Zahra, W., Oosting, S. J., de Boer, I. J. M., de Vries, M., Engel, B., & van Middelaar, C. E.
(2021). Understanding variability in greenhouse gas emission estimates of smallholder dairy
farms in Indonesia. The International Journal of Life Cycle Assessment, 26(6), 1160—1176.

https://doi.org/10.1007/s11367-021-01923-z

42



Arwanto, V., Buschle-Diller, G., Mukti, Y. P.,, Dewi, A. D. R.,, Mumpuni, C., Purwanto, M. G. M., &
Sukweenadhi, J. (2022). The state of plant-based food development and its prospects in the
Indonesia market. Heliyon, 8(10), e11062. https://doi.org/10.1016/j.heliyon.2022.e11062

Bakshi, S. (2012). Impact of gender on consumer purchase behaviour. Journal of Research in
Commerce and Management, 1(9), 1-8.

Bednarska-Wnuk, |., & Noga, T. (2023). Gender of the consumer and the role of organizations in
purchasing decisions. Zeszyty Naukowe, 2023(178), 85—-99.
https://doi.org/10.29119/1641-3466.2023.178.5

Bogueva, D., & Marinova, D. (2022). What is more important. Advances in Marketing, Customer
Relationship Management, and E-Services, 148-162.
https://doi.org/10.4018/978-1-5225-4757-0.ch010

Bordalo, P., Gennaioli, N., & Shleifer, A. (2022). Salience. Annual Review of Economics, 14(1), 521-544.

Bowo, F. A, Anisah, A., & Marthalia, L. (2024). Meme marketing: Generation Z consumer behavior on
social media. Jurnal Indonesia Sosial Sains, 5(02), 188-201.

Brusati, M., Baroni, L., Rizzo, G., Giampieri, F., & Battino, M. (2023). Plant-Based milk alternatives in
child nutrition. Foods, 12(7), 1544. https://doi.org/10.3390/foods12071544

Byron, M. J., Cohen, J. E., Frattaroli, S., Gittelsohn, J., & Jernigan, D. H. (2016). Using the theory of
normative social behavior to understand compliance with a smoke-free law in a
middle-income country. Health Education Research, cyw043.
https://doi.org/10.1093/her/cyw043

Cavanaugh, A. (2019). Cultivating critical thought in the Gen-Z culture of sharing. English Journal,
108(6), 32—-38. https://doi.org/10.58680/ej201930202

Chakrabarti, D. (2024). A study on how social media FOMO (Fear of Missing Out) impacts the Gen Z
audience. Indian Journal of Mass Communication and Journalism,  4(1).

https://doi.org/10.54105/ijmcj.e1083.04010924

43



Chalupa-Krebzdak, S., Long, C. J., & Bohrer, B. M. (2018). Nutrient density and nutritional value of milk
and plant-based milk alternatives. International dairy journal, 87, 84-92.

Chan, K., Ng, Y. L., & Prendergast, G. (2014). Should different marketing communication strategies be
used to promote healthy eating among male and female adolescents? Health Marketing
Quarterly, 31(4), 339-352. https://doi.org/10.1080/07359683.2014.966005

Chaugule, M. P. S. (2023). Shift of millennials and Gen Z towards veganism in respect to Vegan and
plant-based food consumption. Journal of Management and Entrepreneurship UGC Care
Group 1 Journal, 17(1), 2229-5348.

Chen, Y., Zhang, Z., Chen, Y., Li, T., & Zhang, W. (2024). The role of fat content in coconut milk: Stability
and digestive properties. Food Chemistry, 138900-138900.
https://doi.org/10.1016/j.foodchem.2024.138900

Chin, C. H., Lo, M. C., Razak, Z. bin, Pasbakhsh, P., & Mohamad, A. A. (2020). Resources confirmation
for tourism destinations marketing efforts Using PLS-MGA: The moderating Impact of
semirural and rural tourism destination. Sustainability, 12(17), 6787.
https://doi.org/10.3390/su12176787

Chung, M. (2023). Milk to mylk: The growing popularity of plant-based milk alternatives. The PIT
Journal.
https://pitjournal.unc.edu/2024/02/06/milk-to-mylk-the-growing-popularity-of-plant-based-
milk-alternatives/

Darma, A., Sumitro, K. R,, Jo, J., & Sitorus, N. (2024). Lactose intolerance versus cow’s milk allergy in
infants: A clinical dilemma. Nutrients, 16(3), 414. https://doi.org/10.3390/nu16030414

Da Rocha Esperanca, V.J., de Castro, I.P.L., Santos Marques, T. & Freitas-Silva, O. (2023). Perception,
knowledge, and insights on the Brazilian consumers about nut beverages. International
Journal of Food Properties, 26, 2576—2589.

Dayrit, F. M. (2015). The properties of lauric acid and their significance in coconut oil. Journal of the

American Oil Chemists’ Society, 92(1), 1-15. https://doi.org/10.1007/s11746-014-2562-7

44



Denver, S., Nordstrom, J. & Christensen, T. (2023). Plant-based € food-purchasing intentions, barriers
and drivers among different organic consumer groups in Denmark. Journal of Cleaner
Production, 419, 138256.

Dijkstra, T. K. (2014). PLS’ Janus face-response to professor Rigdon’s ‘rethinking partial least squares
modeling: In praise of simple methods. Long Range Planning, 47(3), 146—153.

Dijkstra, T. K., & Henseler, J. (2015). Consistent partial least squares path modeling. MIS Quarterly,
39(2), 297-316.

Fassio, F., Facioni, M., & Guagnini, F. (2018). Lactose maldigestion, malabsorption, and intolerance: A
comprehensive review with a focus on current management and future perspectives.
Nutrients, 10(11), 1599. https://doi.org/10.3390/nu10111599

Fishbein, M., & Ajzen, |. (1975). Belief, attitude, intention, and behavior: An introduction to theory and
research. Addison-Wesley.

Gavrilets, S. (2020). The dynamics of injunctive social norms. Evolutionary Human Sciences, 2, 1-28.
https://doi.org/10.1017/ehs.2020.58

George, J., & Covenant, B. (2025). From habit to policy: How micro-level cognitive biases scale into
macro-level inertia.

Glanz, K., Rimer, B., & Viswanath, K. (2015). Health Behavior: Theory, Research, and Practice. (5th
ed.). John Wiley & Sons.

Grand View Research. (2023). Global Plant-based Beverages Market Size Report, 2020-2027.
www.grandviewresearch.com.
https://www.grandviewresearch.com/industry-analysis/plant-based-beverages-market

Grant, C. A.,, & Hicks, A. L. (2018). Comparative life cycle assessment of milk and plant-based
alternatives. Environmental Engineering Science, 35(11), 1235-1247.

https://doi.org/10.1089/ees.2018.0233

45


https://www.grandviewresearch.com/industry-analysis/plant-based-beverages-market

Gronchi, G., Gavazzi, G., Viggiano, M. P., & Giovannelli, F. (2024). Dual-process theory of thought and
inhibitory  control:  An  ALE meta-analysis.  Brain  Sciences,  14(1), 101.
https://doi.org/10.3390/brainsci14010101

Gupta, A, Keast, R., Liem, D. G., Jadhay, S. R., Mahato, D. K., & Gamlath, S. (2025). Barista-quality
plant-based milk for coffee: A Comprehensive review of sensory and physicochemical
characteristics. Beverages, 11(1), 24-24. https://doi.org/10.3390/beverages11010024

Haas, R., Schnepps, A., Pichler, A., & Meixner, O. (2019). Cow milk versus plant-based milk Substitutes:
A comparison of product image and motivational structure of consumption. Sustainability,
11(18), 5046. https://doi.org/10.3390/s5u11185046

Hair, J., & Alamer, A. (2022). Partial least squares structural equation modeling (PLS-SEM) in second
language and education research: Guidelines using an applied example. Research Methods in
Applied Linguistics, 1(3).
https://www.sciencedirect.com/science/article/pii/S2772766122000246

Hair Jr, J. F.,, Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. (2021). Evaluation of
reflective measurement models. In Partial least squares structural equation modeling
(PLS-SEM) using R: A workbook (pp. 75-90). Cham: Springer International Publishing.

Hair, J. F,, Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how to report the results
of PLS-SEM. European Business Review, 31(1), 2-24.,
https://doi.org/https://doi.org/10.1108/EBR-11-2018-0203

Hair, J. F., Hult, T. M., Ringle, C., & Sarstedt, M. (2017). A Primer on Partial Least Squares Structural
Equation Modeling (PLS-SEM) (2nd ed.). SAGE Publications.

Huete-Alcocer, N. (2017). A literature review of word of mouth and electronic word of mouth:
Implications for  consumer  behavior. Frontiers  in  Psychology,  8(1256).
https://doi.org/10.3389/fpsyg.2017.01256

Henseler, J. (2010). PLS-MGA: A non-parametric approach to partial least squares-based multi-group

analysis. Challenges at the Interface of Data Analysis, Computer Science, and Optimization -

46


https://www.sciencedirect.com/science/article/pii/S2772766122000246

Proceedings of the 34th Annual Conference of the Gesellschaft Fiir Klassifikation E. V.,
Karlsruhe, July 21 - 23, 2010, 495-501. https://doi.org/10.1007/978-3-642-24466-7_50

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing discriminant validity in
variance-based structural equation modeling. Journal of the Academy of Marketing Science,
43(1), 115-135.

Insani, Jannata, R., Amalia, & Alty, F. (2024). Pushing consumers to plant-based milk alternatives:
What drives them? ASEAN Marketing Journal, 16(1). https://doi.org/10.7454/amj.v16i1.1242

Issock Issock, P. B., Roberts-Lombard, M., & Mpinganjira, M. (2020). Understanding household waste
separation in South Africa. Management of Environmental Quality: An International Journal,
31(3), 530-547. https://doi.org/10.1108/meq-08-2019-0181

Jayatissa, K. A. D. U. (2023). Generation Z—A new lifeline: A systematic literature review. Sri Lanka
Journal of Social Sciences and Humanities, 3(2).

Kalathinathan, P., Sain, A., Pulicherla, K., & Gothandam, K. M. (2023). A review on the various sources
of B-Galactosidase and its lactose hydrolysis property. Current Microbiology, 80(4).
https://doi.org/10.1007/s00284-023-03220-4

Kanyama, A. C., Hedin, B., & Katzeff, C. (2021). Differences in environmental impact between
plant-based alternatives to dairy and dairy products: A systematic literature review.
Sustainability, 13(22), 12599. https://doi.org/10.3390/su132212599

Kaplan, D., Rosenmann, A., & Shuhendler, S. (2016). What about nontraditional masculinities? Toward
a quantitative model of therapeutic new masculinity ideology. Men and Masculinities, 20(4),
393-426. https://doi.org/10.1177/1097184x16634797

Kapoor, B., Kapoor, D., Gautam, S., Singh, R., & Bhardwaj, S. (2021). Dietary polyunsaturated fatty
acids (PUFAs): Uses and potential health benefits. Current Nutrition Reports, 10(3), 232-242.

https://doi.org/10.1007/s13668-021-00363-3

47



Kraus, A., Annunziata, A., & Vecchio, R. (2017). Sociodemographic factors differentiating the
consumer and the motivations for functional food consumption. Journal of the American
College of Nutrition, 36(2), 116—126. https://doi.org/10.1080/07315724.2016.1228489

Kurniawan, H., & Sulistyo, H. (2025). The role of product knowledge on purchasing decisions with
product awareness as a mediating variable. Sultan Agung Management Journal, 2(3).

Kyto, E., Virtanen, M., & Mustonen, S. (2019). From intention to action: Predicting purchase behavior
with consumers’ product expectations and perceptions, and their individual properties. Food
Quality and Preference, 75, 1-9. https://doi.org/10.1016/j.foodqual.2019.02.002

Lawrence, A.S., Huang, H., Johnson, B.J. & Wycherley, T.P. (2023). Impact of a switch to plant-based
foods that visually and functionally mimic animal-source meat and dairy milk for the
Australian population—a dietary modelling study. Nutrients, 15, 1825.

Li, Y., Xu, Z.,, & Xu, F. (2018). Perceived control and purchase intention in online shopping: The
mediating role of self-efficacy. Social Behavior and Personality: An International Journal,
46(1), 99-105. https://doi.org/10.2224/sbp.6377

Mattiuzzi, C., Sanchis-Gomar, F., & Lippi, G. (2020). Worldwide burden of LDL cholesterol: Implications
in cardiovascular disease. Nutrition, Metabolism and Cardiovascular Diseases, 30(2), 241-244.

McClements, D. J. (2020). Development of next-generation nutritionally fortified plant-based milk
substitutes: Structural design principles. Foods, 9(4), 421.
https://doi.org/10.3390/foods9040421

McClements, D. J., Newman, E., & McClements, I. F. (2019). Plant-based milks: A review of the Science
underpinning their design, fabrication, and performance. Comprehensive Reviews in Food
Science and Food Safety, 18(6), 2047-2067. https://doi.org/10.1111/1541-4337.12505

Mekanna, A. N., Issa, A., Bogueva, D., & Bou-Mitri, C. (2024). Consumer perception of plant-based
milk alternatives: systematic review. International Journal of Food Science & Technology,

59(11), 8796-8805. https://doi.org/10.1111/ijfs.17517

48



Melina, V.; Craig, W.; Levin, S. Position of the academy of nutrition and dietetics: Vegetarian Diets. J.
Acad. Nutr. Diet. 2016, 116, 1970-1980.

Merritt, R. (2023). Plant based drinks in the diets of infants and young children. BMJ Nutrition,
Prevention & Health, 6(Suppl 2).

Mo6Rner, N., & Kitcher, P. (2016). Knowledge, democracy, and the internet. Minerva, 55(1), 1-24.
https://doi.org/10.1007/s11024-016-9310-0

Nair, K., Mundkur, S., & Tulshyan, A. (2022). Difference in consumer shopping behaviour of men and
women. International Journal of, 12(2), 91-95.

Narayanan, A. (2023). Understanding social media recommendation algorithms.

Nash, M., & Phillipov, M. (2014). Introduction to the special issue: Eating like a “man”: Food and the
performance and regulation of masculinities. Women’s Studies International Forum, 44,
205-208. https://doi.org/10.1016/j.wsif.2014.03.007

Ortiz-Regalado, O., Llamo-Burga, M., Carridon-Bésquez, N., Chavez-Gutiérrez, H., Guerra-Regalado, W.,
Veas-Gonzalez, |., Ruiz-Garcia, W., & Vidal-Silva, C. (2024). Unveiling millennials’ perceptions
of organic products: A grounded theory analysis in Ecuador and Peru. Sustainability, 16(12),
5230-5230. https://doi.org/10.3390/su16125230

Papp, Z., Nemeth, L. G., Siyapndjeu, S. N., Bufa, A., Marosvolgyi, T., & Gyongyi, Z. (2024). Classification
of plant-Based drinks based on volatile sompounds. Foods, 13(24), 4086-4086.
https://doi.org/10.3390/foods13244086

Parkinson, J., David, P., & Rundle-Thiele, S. (2017). Self-efficacy or perceived behavioural control:
Which influences consumers’ physical activity and healthful eating behaviour maintenance?
Journal of Consumer Behaviour, 16(5), 413-423. https://doi.org/10.1002/cb.1641

Patra, T., Rinnan, A., & Olsen, K. (2021). The physical stability of plant-based drinks and the analysis
methods thereof. Food Hydrocolloids, 118, 106770.

https://doi.org/10.1016/j.foodhyd.2021.106770

49



Phan, U. T. X., Hoang, L., Weber, K., & Prakash, A. (2025). Major drivers of consumer choice of dairy
milk and plant-based milk alternatives in coffee. Journal of Dairy Science.
https://doi.org/10.3168/jds.2025-27342

Pirlympou, Z. (2017). A critical study: how gender determines consumer preferences. Journal of
Economics and Business, 2, 29-37.

Porto Costa, M., Saget, S., Zimmermann, B., Petig, E., Angenendt, E., Rees, R. M., Chadwick, D.,
Gibbons, J., Shrestha, S., Williams, M., & Styles, D. (2023). Environmental and land use
consequences of replacing milk and beef with plant-based alternatives. Journal of Cleaner
Production, 424, 138826. https://doi.org/10.1016/j.jclepro.2023.138826

Prihantira, S. D. N., & Dharmawan, L. (2025). The effectiveness of social media use on Gen Z
communication patterns in the digital era. IJESS International Journal of Education and Social
Science, 6(2), 258-266.

Radomir, L., & Moisescu, O. I. (2019). Discriminant validity of the customer-based corporate
reputation scale: Some causes for concern. Journal of Product & Brand Management, 29(4),
457-469.

Rahman, M. M. (2023). Sample size determination for survey research and non-probability sampling
techniques: A review and set of recommendations. Journal of Entrepreneurship, Business and
Economics, 11(1), 42-62.

Rahman, K. M., & Noor, N. A. M. (2016). In search of a model explaining organic food purchase
behavior. British Food Journal, 118(12), 2911-2930.
https://doi.org/10.1108/bfj-02-2016-0060

Rajaram, Y. (2025). Gen Z consumer psychology on social media: The influence of electronic word of
mouth (E-WOM) and perceived value on purchase intention. TPM — Testing, Psychometrics,
Methodology in Applied Psychology, 32(59), 140-148.

https://tpmap.org/submission/index.php/tpm/article/view/3148

50



Ren, C. R, Hu, Y., & Cui, T. H. (2018). Responses to rival exit: Product variety, market expansion, and
preexisting market structure. Strategic Management Journal, 40(2), 253-276.
https://doi.org/10.1002/smj.2970

Reyes-Jurado, F., Soto-Reyes, N., Davila-Rodriguez, M., Lorenzo-Leal, A. C., Jiménez-Munguia, M. T,,
Mani-Lopez, E., & Lopez-Malo, A. (2021). Plant-Based milk alternatives: Types, processes,
benefits, and characteristics. Food Reviews International,  39(4), 1-32.
https://doi.org/10.1080/87559129.2021.1952421

Romulo, A. (2022). Nutritional contents and processing of plant-based milk: A Review. IOP Conference
Series: Earth and Environmental Science, 998(1), 012054.
https://doi.org/10.1088/1755-1315/998/1/012054

Rozgonjuk, D., Sindermann, C., Elhai, J. D., & Montag, C. (2020). Individual differences in Fear of
Missing Out (FOMO): Age, gender, and the Big Five personality trait domains, facets, and
items. Personality and Individual Differences, 171, 110546.
https://doi.org/10.1016/j.paid.2020.110546

Saleki, R., Quoquab, F., & Mohammad, J. (2021). To buy or not to buy organic food: evaluating the
moderating effect of gender using PLS-MGA. International Journal of Business Governance
and Ethics, 15(1), 106-127.

Schiano, A.N., Harwood, W.S., Gerard, P.D. & Drake, M.A. (2020). Consumer perception of the
sustainability of dairy products and plant-based dairy alternatives. Journal of Dairy Science,
103, 11228-11243.

Schiano, A.N., Nishku, S., Racette, C.M. & Drake, M.A. (2022). Parents’ implicit perceptions of dairy
milk and PBM alternatives. Journal of Dairy Science, 105, 4946-4960.

Schoch, L., Alcover, S., Padré, T., Ben-Aicha, S., Mendieta, G., Badimon, L., & Vilahur, G. (2023). Update
of HDL in atherosclerotic cardiovascular disease. Clinica E Investigacion En Arteriosclerosis

(English Edition), 35(6), 297—314. https://doi.org/10.1016/j.artere.2023.11.001

51


https://doi.org/10.1080/87559129.2021.1952421
https://doi.org/10.1088/1755-1315/998/1/012054
https://doi.org/10.1016/j.artere.2023.11.001

Scholz, A. E., & Lenhart, J. (2023). Masculinity and veganism: the effect of linking vegan dishes with
masculinity on men's attitudes toward vegan food. Frontiers in Communication, 8, 1244471.

Semarajana, I. N. G., Arningsih, A. A. D. R., & Prana Arsana, |. G. J. (2025). Analysis of gender, age, and
grade difference on FOMO score: Study at SMA (SLUA) Saraswati 1 Denpasar. Journal of
Education, Humaniora and  Social  Sciences (JEHSS), 7(3), 1006-1014.
https://doi.org/10.34007/jehss.v7i3.2562

Sethi, S., Tyagi, S. K., & Anurag, R. K. (2016). Plant-based milk alternatives: An emerging segment of
functional beverages. Journal of Food Science and Technology, 53(9), 3408—3423.

Siddique, Md. Z. R., & Hossain, A. (2018). Sources of consumers awareness toward green products
and its impact on purchasing decision in Bangladesh. Journal of Sustainable Development,
11(3), 9. https://doi.org/10.5539/jsd.v11n3p9

Siddique, Md. Z. R,, Saha, G., & Kasem, A. R. (2020). Estimating green purchase behavior: an empirical
study using integrated behavior model in Bangladesh. Journal of Asia Business Studies, 15(2),
319-344. https://doi.org/10.1108/jabs-04-2019-0120

Silva, A. R. A,, Silva, M. M. N., & Ribeiro, B. D. (2020). Health issues and technological aspects of
plant-based alternative milk. Food Research International, 131(108972), 108972.
https://doi.org/10.1016/j.foodres.2019.108972

Sivadas, E., & Jindal, R. P. (2017). Alternative measures of satisfaction and word of mouth. Journal of
Services Marketing, 31(2), 119-130. https://doi.org/10.1108/jsm-09-2015-0282

Siwi, M. K., Ritonga, M., Sofia, N., & Santoso, M. H. (2023). The influence of perceived usefulness,
perceived ease of use, internet self-efficacy, subjective norms and behavioral control on
online purchasing decisions. Proceedings of the Ninth Padang International Conference on
Economics Education, Economics, Business and Management, Accounting and

Entrepreneurship (PICEEBA 2022), 514-521. https://doi.org/10.2991/978-94-6463-158-6_46

52



Stepanova, O. N., Stepanova, D. P., Pirogova, A. A., & Karpoy, V. Y. (2018). Womens weight lifting as
sport discriminated against on grounds of gender. European Proceedings of Social and
Behavioural Sciences.

Stefko, R., Tomkova, A., Kovalova, J., & Ondrijova, |. (2021). Consumer purchasing behaviour and
neuromarketing in the context of gender differences. Journal of Marketing Research and Case
Studies, 1-11. https://doi.org/10.5171/2021.321466

Storm, B. C., Stone, S. M., & Benjamin, A. S. (2016). Using the internet to access information inflates
future use of the Internet to access other information. Memory, 25(6), 717-723.
https://doi.org/10.1080/09658211.2016.1210171

Suhartanto, D., Kartikasari, A., Arsawan, |. W. E., Suhaeni, T., & Anggraeni, T. (2022). Driving
youngsters to be green: The case of plant-based food consumption in Indonesia [Review of
Driving youngsters to be green: The case of plant-based food consumption in Indonesia].
Journal of Cleaner Production, 380, 135061. https://doi.org/10.1016/j.jclepro.2022.135061

Sun, B., & Morwitz, V. G. (2010). Stated intentions and purchase behavior: A unified model.
International Journal of Research in Marketing, 27(4), 356-366.

Su, C. H., Tsai, C. H,, Chen, M. H., & Lv, W. Q. (2019). U.S. sustainable food market generation Z
consumer segments. Sustainability, 11(13), 3607. https://doi.org/10.3390/su11133607

Tay, S. W., Ryan, P,, & Ryan, C. A. (2016). Systems 1 and 2 thinking processes and cognitive reflection
testing in medical students. Canadian Medical Education Journal, 7(2), 97-103.
https://pmc.ncbi.nim.nih.gov/articles/PMC5344059/

Thangavel, P., Pathak, P, & Chandra, B. (2019). Consumer decision-making style of Gen Z: A
generational cohort analysis. Global Business Review, 1(19), 097215091988012.

Theocharis, D., & Tsekouropoulos, G. (2025). Sustainable consumption and branding for Gen Z: How
brand dimensions influence consumer behavior and adoption of newly launched

technological products. Sustainability, 17(9), 4124. https://doi.org/10.3390/su17094124

53



Vashisht, P., Sharma, A., Awasti, N., Wason, S., Singh, L., Sharma, S., ... & Khattra, A. K. (2024).
Comparative review of nutri-functional and sensorial properties, health benefits and
environmental impact of dairy (bovine milk) and plant-based milk (soy, almond, and oat milk).
Food and Humanity, 2, 100301.

Visconti, L. M., Maclaran, P., & Bettany, S. (2018). Gender (s), consumption, and markets. Consumer
culture theory, 180-205.

von Meyer-Hofer, M., Olea-Jaik, E., Padilla-Bravo, C. A., & Spiller, A. (2015). Mature and emerging
organic markets: Modelling consumer attitude and behaviour with partial least square
approach. Journal of Food Products Marketing, 21(e), 626—653.
https://doi.org/10.1080/10454446.2014.949971

Walsh, J., Meyer, R., Shah, N., Quekett, J., & Fox, A. T. (2016). Differentiating milk allergy (IgE and
non-IgE mediated) from lactose intolerance: understanding the underlying mechanisms and
presentations. The British Journal of General Practice, 66(649), e609—e611.
https://doi.org/10.3399/bjgp16X686521

Wee, C. S, Ariff, M. S. B. M., Zakuan, N., Tajudin, M. N. M., Ismail, K., & Ishak, N. (2014). Consumers
perception, purchase intention and actual purchase behavior of organic food products.
Review of integrative business and economics research, 3(2), 378.

Wildiana, R. A., Lestari, L. A, & Supriyati, S. (2023). Alasan konsumen dalam membeli dan
mengonsumsi madu sebagai suplemen kesehatan. Jurnal Gizi Klinik Indonesia, 20(1), 9-9.
https://doi.org/10.22146/ijcn.75261

Wood, W., & Ringer, D. (2016). Psychology of habit. Annual Review of Psychology, 67, 289-314.
https://doi.org/10.1146/annurev-psych-122414-033417

Xie, A., Dong, Y., Liu, Z., Li, Z.,, Li, M., Liang, X., & Yue, X. (2023). A review of plant-based drinks
addressing nutrients, flavor, and processing technologies. Foods, 12(21), 3952-3952.

https://doi.org/10.3390/foods12213952

54


https://doi.org/10.3399/bjgp16X686521
https://doi.org/10.22146/ijcn.75261
https://doi.org/10.3390/foods12213952

Xu, Y., Du, J., Khan, M. A. S,, lin, S., Altaf, M., Anwar, F., & Sharif, |. (2022). Effects of subjective norms
and environmental mechanism on green purchase behavior: An extended model of theory of
planned behavior. Frontiers in Environmental Science, 10.
https://doi.org/10.3389/fenvs.2022.779629

Yadav, G. P.,, & Rai, J. (2017). The generation Z and their social media usage: A review and a research
outline.  Global Journal of Enterprise Information System, 9(2), 110-116.
https://doi.org/10.18311/gjeis/2017/15748

Ye, L., Bose, M., & Pelton, L. E. (2017). How gender indentity affects consumer behavior: Overview
and historical analysis. The Journal of Business Diversity, 17(4), 9-24.

Zhang, X., & Cheng, Y. (2023). Review of research on consumer behavior of generation Z: Based on a
systematic literature review. Academic Journal of Management and Social Sciences, 5(3),

117-125.

55



	Abstract 
	Acknowledgements 
	Table of Contents 
	 
	 
	List of Figures 
	 
	 
	List of Tables 
	 
	List of Abbreviations 
	 
	Chapter 1. Introduction 
	1.1​Background 
	1.2​Objectives 
	1.3​Hypotheses 

	Chapter 2 . Literature Review 
	2.1  Plant-Based Milk 
	2.1.1  Nutritional Properties of Plant-Based Milk 
	2.1.1.1  Calories content 
	2.1.1.2  Protein Content 
	2.1.1.3  Fat Content 



	 
	Table 1. Nutritional composition of plant-based milk and cow milk 
	2.1.1.4  Vitamins and Minerals Content 

	Table 2. Vitamin and mineral composition of plant-based milk and cow milk  
	2.1.2  Health-Related Aspects  of Plant-Based Milk 
	2.1.3  Environmental Aspects of Plant-Based Milk 
	2.2  Integrated Behavioral Model 

	Figure 1. Integrated Behavioral Model (Montano and Kasprzyk, 2008) 
	2.2.1  Attitude 
	2.2.2  Subjective Norms 
	2.2.3 Personal Agency 
	2.2.4 Knowledge and Skills 
	2.2.5 Salience 
	2.2.6 Environmental Constraints 
	2.2.7 Habit 
	2.2.8 Intention 
	2.3  Consumer Behavior 
	2.3.1  Gen Z 
	 
	2.3.2  Gender 
	2.3.3  Plant-Based Milk 


	 
	Chapter 3. Methodology 
	 

	Figure 2. Study design 
	3.1 Theoretical Framework 

	Figure 3. Theoretical framework 
	3.2  Questionnaire Preparation (Siddique et al., 2020) 
	3.3  Data Collection and Screening (Wildiana et al., 2023) 
	 
	3.4  Data Analysis (PLS-MGA) (Hair et al., 2021) 
	3.4.1  Outer  and Structural Model Assessment (Hair et al., 2021) 
	3.4.2  Invariance assessment (Chin et al., 2020; Saleki et al., 2021) 


	 
	Chapter 4. Results 
	4.1 Respondent’s Profile 

	Table 3. Respondent’s profile 
	4.2 Measurement Model Evaluation 

	 Table 4. Outer assessment model 
	Table 5. Discriminant  validity (Formell-Larcker) 
	Table 6. Discriminant  validity (HTMT ratios) 
	Table 7. Variance inflation factor 
	Table 8. Coefficient of determination and predictive relevance  
	Table 9. MICOM 2: Assessment of compositional invariance 
	Table 10. MICOM 3a: Assessment of Equal Means 
	Table 11. MICOM 3b: Assessment of Equal variances 
	Table 12. Path coefficients 
	 
	 
	Chapter 5. Discussion 
	5.1  Purchase intention predictors 
	5.1.1 Experiential Attitude  
	5.1.2 Instrumental Attitude 
	5.1.3 Injunctive Norm 
	5.1.4 Descriptive Norm 
	5.1.3 Self-Efficacy 

	5.2 Purchase Behavior Predictors and Outcomes 
	5.2.1 Purchase Intention 
	5.2.2 Knowledge and Skills 
	5.2.3 Environmental Constraints 
	5.2.4 Habit 
	5.2.5 Recommendation Intention after Purchase Behavior 

	5.3 Conclusion and Recommendation 
	5.4 Research Contribution 

	 
	Chapter 6. Conclusion and Recommendation 
	 
	References 
	Bogueva, D., & Marinova, D. (2022). What is more important. Advances in Marketing, Customer Relationship Management, and E-Services, 148–162. https://doi.org/10.4018/978-1-5225-4757-0.ch010 
	Zhang, X., & Cheng, Y. (2023). Review of research on consumer behavior of generation Z: Based on a systematic literature review. Academic Journal of Management and Social Sciences, 5(3), 117-125. 
	Appendix  
	 

